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Heavy plays classified

1. Fabrics an important role in the style of garment.
ELE (AXEHXE)NE, 5/ Els, £m5)

1. sample A. Yk

2. Finished pattern B. #4%

3. craft paper C. Ffhh

4. blank paperboard D. kKi&K

5. chiffon E. Rlaciifsfm

BER (AKREAEE/NRE, B/ Els, HED)

1. Asample garment is made mainly through three steps, that is, paper pattern cutting , muslin

sample checking and garment sewing.

SR (AXEANNE, 5/ ERS, HE5)
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